
TELANGANA TRIBAL WELFARE RESIDENTIAL DEGREE 

COLLEGE FOR WOMEN, SIRICILLA 

DEPARTMENT OF COMMERCE 

EXTENSION ACTIVITIES 

 

2022-2023 

NATIONAL CONSUMER RIGHTS DAY 

DATE: 24-12-2023 

THEME: “CONSUMER PROTECTION IN THE ERA OF E-COMMERCE AND 

DIGITAL TRADE” 

OBJECTIVES:  

 To educate participants about consumer rights and the importance of consumer 

protection. 

 To empower consumers with the knowledge to make informed purchasing 

decisions.  

 To engage students and the community in discussions and activities related to 

consumer rights 

  

ABOUT THE PROGRAME:  

National Consumer Rights Day is observed annually on December 24th to raise awareness 

about consumer rights and responsibilities. On this occasion, Department of commerce 

organized a series of events and activities to educate students and the local community 

about their rights as consumers and the importance of making informed decisions.  

 

STUDENT PARTICIPATED:  ALL B.COM STUDENTS 

  

FEEDBACK OF THE STUDENTS: 

 

Participants found the sessions to be highly informative and relevant to their daily lives. 

 

 



 

 

 



 

 EXTENSION LECTURE ON GOODS AND SERVICES TAX (GST) 

 

DATE: 07-06-2022 

 

OBJECTIVES: 

 To educate students on the structure, components, and functioning of the GST 

model. 

 To discuss the compliance requirements, filing processes, and practical 

challenges associated with GST. 

 To provide practical insights into GST registration, invoicing, and returns filing. 

 

 

ABOUT THE PROGRAME: 

An extension lecture on Goods and Services Tax (GST) was organized for the 

commerce students on 07-06-2022. The objective of the lecture was to provide 

students with a comprehensive understanding of the GST framework, its 

implementation, and its impact on the Indian economy.  

 

 

 

STUDENT PARTICIPATED:  III AND II B.COM STUDENTS 

 

 

 

 

 

 

 

 

 

 



 

GALLERY: 

 

 

 

 

 

 

 

 



 

TWO DAY NATIONAL SEMINAR ON EDA AND BI 

 

 

DATE: 17-10-2022 AND 18-10-2022 

 

OBJECTIVES: 

 To introduce students to the concepts and techniques of Exploratory Data 

Analysis. 

 To familiarize students with BI tools and their applications in business decision-

making. 

 To enhance analytical and problem-solving skills relevant to the commerce 

sector.  

 

 

 

ABOUT THE PROGRAME: 

Students of Department of Commerce are participated in TWO-DAY NATIONAL 

SEMINAR ON EDI AND BI Organised by Department of Commerce ST.ANN’S 

COLLEGE FOR WOMEN with the resource person is Mr. Imran wadkar. We extend our 

sincere thanks to ST.ANN’S COLLEGE FOR WOMEN for hosting the workshop and to 

Mr. Imran wadkar for sharing their expertise. We also appreciate the efforts of the faculty 

members who coordinated this participation and the enthusiasm of the students who 

actively engaged in the workshop. 

 

STUDENT PARTICIPATED:  III AND II B.COM STUDENT 

 

 

 

 

 

 

 

 



 

 

GALLERY: 

 

 



 

 

 

EXTENTION LECTURE ON EEE IN COMMERCE 

 

 

DATE: 09-01-2023 

 

OBJECTIVES: 

 To inform students about various educational avenues and specializations within 

the field of commerce. 

 To discuss the employability prospects and career paths available to commerce 

graduates.  

 To explore entrepreneurship opportunities and the necessary skills for starting a 

business in the commerce sector.  

 

 

ABOUT THE PROGRAME: 

The extension lecture on "Education, Employability, and Entrepreneurship Opportunities 

in Commerce" was organised by the Department of Commerce. It provided valuable 

insights and guidance to commerce students, helping them to navigate their educational 

and career paths effectively.  

 

 

STUDENT PARTICIPATED:  III AND II B.COM STUDENTS 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

GALLERY: 

 

 

 



 

 

COMMERCE STUDENTS' PARTICIPATION IN POSTER 

PRESENTATION COMPETITION ON NATIONAL SCIENCE DAY 

 

DATE: 02-03-2023 

OBJECTIVES:  

 It showcased their capability to engage with scientific concepts and apply them to 

real-world contexts within the realm of commerce. 

 To Improve research skills, and creativity in their poster presentations. 

 To develop interdisciplinary approach and ability to connect commerce with science 

 

 

ABOUT THE PROGRAME: 

National Science Day is celebrated in India on February 28th each year to commemorate 

the discovery of the Raman Effect by Sir C.V. Raman in 1928. This day aims to promote 

scientific temper and inspire students to engage with science and its applications. In line 

with this spirit, a Poster Presentation Competition was organized to encourage students 

from diverse educational backgrounds to showcase their understanding and creativity in 

science-related topics. Despite being commerce students, a group enthusiastically 

participated in this event, showcasing their “WORKING MODEL OF GST. 

 

STUDENT PARTICIPATED:  III AND II B.COM STUDENTS 

  

FEEDBACK OF THE STUDENTS: 

 

Students felt that the session covered all relevant aspects of GST in detail, providing a 

thorough understanding of the tax system. 

 

 

 

 



 

 

 



AWARENESS PROGRAMME ON BANK COACHING 

DATE: 08/12/2023 

 

 
 To gain bank job. 

 To develop reasoning skills. 
 

 

A Programme was conducted to give awareness how to prepare for 

bank jobs. AVANI GADDA institution faculty came and advised to our students who 

are interested in bank jobs. 
 



 

 
 

DALIT INDIAN CHAMBER OF COMMERCE AND INDUSTRY 

 
DATE: 15/05/2023 

 

 

The Dalit Indian Chamber of Commerce and Industry (DICCI) organized a comprehensive 

Entrepreneurship Programme aimed at fostering the entrepreneurial spirit among students 

of Dalit communities and empowering them with the necessary skills and knowledge to 

succeed in the business world. The event took place on 14/09/2023, at TTWRDC (W), 

SIRICILLA, and all the faculty and students are participated in this programme. 

 

OBJECTIVES 

1. Empowerment: To empower Dalit students by providing them with the necessary 
entrepreneurship skills, knowledge, and resources to start and grow their 
businesses. 

2. Awareness: To raise awareness about the challenges faced by Dalit entrepreneurs 
and the support available to them. 

3. Innovation: To encourage innovative business ideas and provide a platform for their 
development and implementation. 

CHIEF GUEST: 

1) Dasari Aruna (state president) 

2) M.Shankar 

3) B.Santhosh kumar 

4) Muralimohan 

 



RAKHI SALE 

Date: 28/08/2022 

 

 

In anticipation of Raksha Bandhan, students at TTWRDC (W), SIRICILLA organized a 

Rakhi preparation and sale event. The event was designed to foster creativity, 

entrepreneurial skills, and community spirit among students. This event's objectives, 

preparation process, sales strategy, and outcomes. 

 

Objectives: 

 

 Skill Development: To enhance students' artistic and crafting skills. 

 Entrepreneurship: To provide practical experience in sales and marketing. 

 Community Building: To foster teamwork and collaboration among students. 

 Cultural Awareness: To promote cultural traditions and values associated with 

Raksha Bandhan. 

 

SALE EVENT AT COLLEGE: 

 Stalls: The event was held in the college, with beautifully decorated stalls 
displaying the Rakhis. 

 Volunteers: Student volunteers managed the stalls, handled sales transactions, 
and assisted customers. 

 Demonstrations: Live demonstrations of Rakhi-making were conducted to 
engage customers and showcase the effort and creativity involved. 

 Feedback: Customers were encouraged to provide feedback on the Rakhis, 
which was used to improve future events. 

 



 

 

 

 

 

 

 

 

 



 

              ENTREPRENEURSHIP DEVELOPMENT PROGRAM 

       (ECO FRIENDLY GANESHA IDOL)  

Date: 27/08/2022 

 

The Eco-Friendly Ganesha Idol Making Programme, organized as part of an 

entrepreneurship development initiative collaboration with NSS, aimed at promoting 

sustainable practices while empowering local artisans and entrepreneurs. The event was 

held on 27/08/2022, at TTWRDC (W), SIRICILLA. All the students are participated in 

this programme. 

 

OBJECTIVES: 

1. Promote Sustainability: Encourage the adoption of eco-friendly practices in idol 
making to reduce environmental impact. 

2. Entrepreneurship Development: Equip participants with the skills and 
knowledge to start and manage businesses in eco-friendly idol production. 

3. Cultural Preservation: Preserve and promote traditional idol-making techniques 
while integrating modern sustainable practices. 

4. Market Awareness: Raise awareness about the growing market demand for eco-
friendly products and how to tap into this market. 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



WOMEN ENTREPRENEUR PROGRAM 

 

Date: 19/07/2022 

The Women Entrepreneur Program workshop, held on 19/07/2022 at TTWRDC (W), 

SIRICILLA was organized workshop in association with SRR GOVERNMENT 

POLYTECHNIC COLLEGE, SIRICILLA to empower and support women in their 

entrepreneurial endeavours. The workshop aimed to provide student participants with 

essential knowledge, skills, and networks to help them succeed in their business ventures. 

Objectives 

The primary objectives of the workshop were: 

 To provide practical training on business development and management. 
 To inspire and motivate students to start and grow their businesses. 
 To discuss the challenges and opportunities faced by women entrepreneurs. 

List of Speakers  

1. B.Rajgopal (SRR GOVT.COLLEGE PRINCIPAL) 
2. Thara Krishnamanohar 
3. Sridevi madam 
4. Prabakar 
5. Chary 
6. Sayyad sahabaz 
7. Swrooparani 

Students Feedback Summary 

 Overall Satisfaction: 95% of participants rated the workshop as excellent or very 
good. 

 Most Valuable Session: Business Planning and Strategy received the highest 
praise. 



 

 



 

S MALL 

Date: 20/06/2022 

 

The establishment and operation of a student-run mall at our college, initiated under the 

Entrepreneurship Development Program (EDP). The project aims to provide students with 

practical business experience, fostering entrepreneurial skills and enhancing their 

understanding of running a business. 

 

Objectives 

1. Practical Experience: To provide students with hands-on experience in managing 
a business. 

2. Skill Development: To develop essential entrepreneurial skills such as 
leadership, teamwork, financial management, and marketing. 

3. Innovation and Creativity: To encourage students to bring innovative ideas to 
the market. 

4. Community Engagement: To enhance the campus environment by providing 
goods and services to students and staff. 

 



 

 

 

 

 



2021-2022 

    WORLD CONSUMER RIGHTS DAY 

DATE: 15/03/2022 

 

THEME: FAIR DIGITAL FINANCE 

OBJECTIVES: 

 Typically focus on raising awareness about consumer rights. 

 To promoting fair trade practices, educating consumers about their rights 
and responsibilities, advocating for stronger consumer protection laws, and 
empowering consumers to make informed choices in the marketplace. 

 

ABOUT THE PROGRAMME: 

 

Department of Economics organized a programme on consumer rights day with 

collaboration of Commerce Department to give awareness about consumer rights. 

 

 

 

 

 

FEEDBACK: we participated in consumer rights day programme. From this 

programme we learn so many things, like awareness bout goods and services while 

we purchase. 

- G.Sujata 

 

 

 



 

WEBINAR 

                                                    Date:  26-06-2021 

On 26-06-2021, SRR Government College, Karimnagar, organized an online webinar 

focusing on career aspects for commerce students. The event aimed to provide insights 

into various career opportunities available for commerce graduates and the skills necessary 

to excel in these fields. This report outlines the teaching-learning methodologies adopted 

during the webinar and evaluates their effectiveness. 

Objectives of the Webinar 

1. To inform commerce students about diverse career paths. 
2. To enhance students' understanding of industry requirements. 
3. To provide guidance on acquiring necessary skills and qualifications. 
4. To encourage interaction and networking among participants. 

Teaching-Learning Methodologies 

 

1. Interactive Presentations 

 Content Delivery: Experts delivered presentations using slides that included 
career options, required qualifications, skill sets, and real-world examples. 

 Engagement Techniques: Polls and quizzes were integrated into the 
presentations to maintain engagement and assess comprehension in real-time. 

2. Panel Discussions 

 Expert Panels: Professionals from various commerce-related fields participated 
in panel discussions, sharing their career journeys and industry insights. 

 Q&A Sessions: Students could pose questions directly to the panelists, fostering 
an interactive learning environment. 

 



 

 

INDUSTRY VISIT TO TEXTILE PARK, SIRICILLA 

 

Date: 04-12-

2021 

The industrial the Textile Park in Siricilla provided commerce students with a practical 

insight into the workings of the textile industry. This visit aimed to bridge the gap 

between theoretical knowledge and real-world industrial practices. The teaching-

learning methodologies adopted during this visit were designed to enhance the students' 

understanding of various aspects of the textile industry, including production processes, 

management practices, and market dynamics. 

 

Teaching-Learning Methodologies 

1. Pre-Visit Preparation 

o Lectures and Seminars: Before the visit, students attended lectures and 
seminars on the textile industry's basics, including its history, production 
processes, and economic significance. 

o Research Assignments: Students were assigned research topics related to 
the textile industry to familiarize them with the sector's terminology and 
key concepts. 

2. On-Site Learning 

o Guided Tours weaving, dyeing, and finishing units. Industry professionals 
explained each stage of the production process in detail.: The visit 
included guided tours of various sections of the textile park, such as 
spinning,  

o Interactive Sessions: Students participated in interactive sessions with 
industry experts, where they discussed topics like quality control, supply 
chain management, and sustainability practices. 



o Observation and Note-Taking: Students were encouraged to observe the 
processes closely and take detailed notes on the machinery used, the 
workflow, and the organizational structure of the firms. 

3. Post-Visit Activities 

o Group Discussions: After the visit, students engaged in group discussions 
to share their observations and insights. These discussions helped 
reinforce the knowledge gained during the visit. 

o Report Writing: Each student was required to write a detailed report on 
their learning experience, covering the various aspects of the textile 
industry observed during the visit. 

o Presentations: Students presented their reports and findings to their 
peers and faculty members, facilitating peer learning and critical analysis 
of different perspectives. 

Learning Outcomes 

 Enhanced Practical Knowledge: Students gained a thorough understanding of 
the textile production process and the operational challenges faced by the 
industry. 

 Industry Insight: Interaction with industry professionals provided students with 
valuable insights into the management and strategic aspects of running a textile 
business. 

 Application of Theoretical Knowledge: The visit helped students connect 
classroom theories with real-world practices, thereby deepening their 
comprehension of commerce subjects. 

 Improved Analytical Skills: Observing and analyzing the textile park operations 
honed the students' analytical and critical thinking skills. 

 



 



2020-2021 

  NATIONAL WEBINAR ON CAREER ASPECTS OF COMMERCE 

DATE: 21-01-2021 

 

OBJECTIVES: 

 Introduction to various career paths within commerce, including finance, accounting, 

marketing, and international business. 

 Empowering about EEE (Education, Employability & Entrepreneurship) and provide 

the guidance and assistance for the students to achieve their career goals. 

 

About the programme: 

To create awareness among the students regarding available career options the Department of 

Commerce organised a national webinar regarding EEE (Education, Employability, and 

Entrepreneurship) opportunities in Commerce. 

Gallery: 

 

 

 



 

STUDENT PARTICIPATED IN NATIONAL WEBINAR 

 

DATE: 24-01-2021 

  

OBJECTIVES: 

 It provided a platform for students from across the nation to engage with experts, share 

insights, and discuss pertinent issues within the “ONLINE EDUCATION 

OPPORTUNITIES AND CHALLENGES “domain. 

 

ABOUT THE PROGRAME: 

DAKSHATHA FOUNDATION, Nizamabad was organized National Webinar on 24-01-2021. 

The webinar served as a platform for knowledge sharing, with experts sharing their insights 

and students sharing their own research findings and academic projects. This exchange of 

knowledge helped broaden the understanding of the topic and inspired further exploration. 

STUDENT PARTICIPATED: D.MANASA II B.COM CA 

GALLERY: 

 



PLANTATION PROGRAMME 

Date: 17-02-2021 

The participation of commerce students from TTWRDC (W), SIRICILLA in the Plantation 

Program aimed at promoting environmental sustainability and community engagement. The 

program was designed to involve students in tree planting activities, raise awareness about 

environmental issues, and contribute to the green cover of the local area. 

Objectives 

The primary objectives of the Plantation Program were: 

 To increase the green cover and improve the local environment. 

 To educate students about the importance of trees and biodiversity. 

 To involve students in hands-on environmental conservation activities. 

 To foster a sense of environmental responsibility and community service among 

commerce students. 

Volunteer Involvement:  

Commerce students took on various roles, such as team leaders, coordinators, and support 

staff, to ensure the smooth execution of the plantation drive. 

T.SRAVANI 

S.ANITHA 

M.SANGEETHA etc. 

 

 



ENTREPRENEURSHIP TRAING PROGRAM 

 

 

 



 

 

 



 



 

VILLAGE LEARNING CENTER 

 

Date: 29-11-2020 

This report provides an overview of the Village Learning Center (VLC) initiative conducted 

by the commerce students of [Your Institution Name]. The VLC aims to enhance educational 

opportunities for children in rural areas, fostering a supportive learning environment and 

bridging the educational gap between urban and rural communities. 

OBJECTIVES 

The primary objectives of the Village Learning Canter initiative were: 

 To provide basic educational support to children in the village. 

 To enhance the literacy and numeracy skills of the children. 

 To promote a culture of learning and curiosity among the village youth. 

 To engage commerce students in community service, fostering a sense of social 

responsibility. 

  

VOLUNTEER INVOLVEMENT:  

The commerce students volunteered in shifts, ensuring that there were always enough 

educators to maintain a low student-teacher ratio. They took on roles such as teaching, 

organizing activities, and maintaining records. 

1) N.JYOTHI 

2) P.APARNA 

3) B.SANDHYA 

 

 

 

 



 

 

 

 

 

 

 



2019-2020 

NATIONAL CONSUMER RIGHTS DAY 

 

DATE: 24-12-2019 

THEME: "AILERNATE CONSUMER GRIEVANCE/DISPUTE REDRESSAL” 

OBJECTIVES: 

 To increase awareness among consumers about their rights and responsibilities 

outlined in the Consumer Protection Act and other relevant laws. 

 To educate consumers about various consumer rights, such as the right to safety, 

right to information, right to choose, right to be heard, and right to redressal. 

 To promote initiatives that enhance consumer welfare and protection against unfair 

trade practices, adulteration, fraud, and exploitation. 

 

ABOUT THE PROGRAME:  

National Consumer Rights Day is observed in India on December 24th every year. It's a day 

dedicated to raising awareness about consumer rights and responsibilities. The day marks the 

enactment of the Consumer Protection Act, 1986, which aims to protect the rights of consumers 

and provide them with effective measures against unfair trade practices. Celebrations often 

include seminars, workshops, and campaigns to educate consumers about their rights and how 

to exercise them. 

 

PARTICIPANTS: 

All the commerce students are participated in this program. 

 

 

 

 

 

 

 



 

GALLERY:  

 

 

 

 



     STUDENT PARTICIPATION IN SAVISKARA PROGRAME 

 

DATE: 26-02-2020 

PARTICIPANTS: T.SRAVANI from II B.Com CA 

OBJECTIVES: 

 To provide a platform for students to showcase their talents in various fields 

such as music, dance, drama, literature, fine arts, etc. 

 To encourage students to develop and enhance their skills in performing arts, 

event management, public speaking, teamwork, leadership, etc. 

 

ABOUT THE PROGRAME:  

One of our Student T.SRAVANI from II B.Com CA Participated in Saviskara Cultural Fest 

Organized by VAAGESWARI INSTITUTE OF MANAGEMENT SCIENCES, 

KARIMNAGAR got First Prize and Winning an Rs.2000 cash prize. 

GALLERY:  

 

 

 



 

VAANIJYA VAAHAKA ONE-DAY COMMERCE MEET 

 

DATE: 29-02-2020 

PARTICIPANTS: T.SRAVANI from II B.Com CA 

 

OBJECTIVES: 

The primary objective of the participation was to provide students with a platform to 

showcase their talents beyond academics and foster a spirit of camaraderie and cultural 

exchange among participants from different educational institutions. 

 

ABOUT THE PROGRAME:  

The one-day commerce meet “VAANIJYA VAAHAKA” organized by Vivekananda Degree 

and PG College, Karimnagar on 29-02-2020, served as a platform for undergraduate students 

to showcase their talents and exchange knowledge in the field of commerce. Among the various 

competitions and activities. A group of talented undergraduate students from II Department of 

Commerce participated and T.SRAVANI from II B.Com CA got First Prize in singing 

competition. 

 

 

 

 

 

 

 

 

 

 

 

 

 



GALLERY:  

 

 

 

 

 



 

PRERANA STATE-LEVEL INTER-COLLEGE COMMERCE FEST 

 

DATE: 30-01-2020 

 

TITLE: Participation in the State-Level Inter-College Commerce Fest of Telangana 

Commerce Association Organized by the Department of Commerce, Satavahana 

University 

 

OBJECTIVES: 

 To prepare students for successful careers in commerce and related fields, equipping 

them with the necessary skills and experiences to excel in a competitive environment. 

 Enhance various skills such as leadership, teamwork, communication, problem-solving, 

and critical thinking through interactive and competitive activities. 

 Promote cultural exchange among students from different colleges and backgrounds, 

fostering mutual respect and understanding. 

 

ABOUT THE PROGRAME:  

Participation in the State-Level Inter-College Commerce Fest of Telangana Commerce 

Association Organized by the Department of Commerce, Satavahana University. Our 

commerce students exhibited exemplary performance and enthusiasm throughout the inter-

college commerce fest. Overall 36 students participated in various activities like elocution, 

commerce quiz, essay writing etc. 

 

Participants: 36 students from I, II, III B.COM CA AND GENERAL participated in this 

program, certificates distributed to students 

 

 

 

 



  

 

  

 

 

 



 

 

 

SELECTED FOR NATIONAL LEVEL COMPETITION:  

1) N.JYOTHI (III B.COM CA) 

2) M.RACHANA (II B.COM CA) 

 

 

 

 

 

 

 

 

 

 



 

FIELD VISIT TO TEXTILE PARK, SIRICILLA 

 

DATE: 06-02-2020 

  

OBJECTIVES: 

 To observe and understand the various stages of textile production, from raw material 

processing to finished goods. 

 To expose students to real-world industrial environments, bridging the gap between 

theoretical knowledge and practical application. 

 To provide opportunities for students to interact with industry professionals and 

explore potential career paths.  

 

ABOUT THE PROGRAME: 

A field visit to the Textile Park in Siricilla was organized for the commerce students of on 06-

02-2020. The visit aimed to provide students with practical insights into the textile industry, 

enhancing their understanding of production processes, supply chain management, and the 

business operations of a textile park. 

 

STUDENT PARTICIPATED:  III AND II B.COM STUDENTS 

 

 

FEEDBACK OF THE STUDENTS: 

 

 “I had the opportunity to interact with various professionals"- A.Supriya 

– B.Com CA-III year 

 It’s an opportunity to observing the process of spinning, weaving, Dyeing and Printing, 

Finishing: - VINITHA- B.Com CA II year 
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Academic Year 2018-2019 

   COMMERCE STUDENTS' PARTICIPATION IN NATIONAL SCIENCE DAY 

DATE: 28-02-2019 

NAMES OF THE STUDENTS: - A group of enthusiastic commerce students from II and I 

B.COM CA participated in the National Science Day event organized by physics 

Department on 28-02-2019. The team consisting of 3 students’ they are A.SUPRIYA, 

J.SWETHA, and M.SANGEETHA. 

 

OBJECTIVE: 

 

 The primary objective of the participation was to encourage interdisciplinary learning 

and showcase how commerce students can integrate scientific principles with their 

domain knowledge to create innovative solutions. 

ABOUT THE PROGRAME: 

 National Science Day, celebrated on February 28th each year in India, commemorates the 

discovery of the Raman Effect by Indian physicist Sir C.V. Raman. It is a day to promote 

scientific temper and instill a sense of curiosity and innovation among students. In this 

report, we delve into the participation of commerce students in National Science Day 

activities, focusing on their presentation of models related to technological advancements. 

PRESENTED MODELS:  

1) KitKat Vendor Model 

2) Cash Printing Machine Model: 

 

FEEDBACK OF THE STUDENTS: 

 

1. "Gain knowledge related to both science and Technology" "- A.Supriya – 

B.Com CA-2nd year 

2. I didn't know about the Raman Effect before, but now I understand it better.- Swetha 

- B.Com CA -2nd year 
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